
Mr. Raymond So graduated from the Chinese 
University of Hong Kong with a Master degree 
in Business Administration. Raymond began his 
advertising career at DDB Needham in Hong Kong 
as Account Executive in 1981. He was promoted to 
Account Director in four years because of his hard 
work and dedication.

Raymond joined J. Walter Thompson in Hong 
Kong in 1986 to set up JWT China from zero. He 
is one of the first pioneers to work in China when 
advertising was first introduced back into China 
after 1949. Raymond helped to launch the Lux 
brand; built the IBM leadership and established 
the Woolmark as the most prominent trademark 
in China. Raymond created many campaigns which 
were the first in Chinese advertising history.

In 1988, JWT asked Raymond to move to Taiwan 
and set up JWT Taiwan. JWT became the fourth 
largest agency in its third year and number 
one in the market on its fifth anniversary. JWT 
Taiwan continues its leadership in both business 
performance and creativity until now and is highly 
recognized by the industry in Taiwan.
Raymond was promoted to Chairman & CEO, JWT 
North East Asia in 1997. He was also appointed the 
first Chinese Director in the JWT Worldwide Board. 

Under Raymond’s leadership, JWT North East Asia 
became one of the fastest growing, most profitable 
and well managed regions in the JWT world. He 
also established the first Mindshare Media Agency 
in Taiwan and the company became the largest 
Media Agency in the market under his supervision. 
Mindshare later grew into a global media specialist 
network in the WPP network. 

Raymond decided to take a new challenge in the 
Internet world in July 2000. He joined Pacific 
Century Cyber Works as Executive Vice President 
and Chairman of a subsidiary “AdSociety.” Raymond 
was responsible for the global sales and marketing 
function of “Network of the World”, the major 
business line of the company. 

Nov 2001, Raymond joined BBDO as Chairman, Asia 
Pacific. Raymond took charge of the development 
of the BBDO Asia Pacific network in 10 countries. 
Under his leadership, BBDO Asia Pacific enjoyed 
excellent growth and three agencies were named 
“Agency of the Year” in their respective countries in 
2004. BBDO Asia Pacific was also named “Agency 
network of the year” for two consecutive years by 
Campaign Brief Asia. Raymond retired from BBDO 
in 2006 and became an independent consultant.



Raymond is a very active participant in industry 
organizations and events. He was elected 
Chairman of the 4As in Taiwan. He served as 
Executive Director of the TAAA (Taipei Association 
of Advertising Agencies), Chapter President & 
Secretary General of the International Advertising 
Association (IAA) Taipei Chapter. In 2002, Raymond 
was elected as the first Chinese World Vice 
President of the IAA and served six years in 
that capacity. Raymond was appointment Vice 
Chairman of the Asian Federation of Advertising 
Associations (AFAA) for four years. He was elected 
AFAA Chairman in 2016 to continue his service 
to the Asian Advertising industry. Raymond is a 
renowned and popular speaker in advertising 
seminars and congresses in the Asia Pacific 
Region.

In addition to his professional services, he 
also devoted his effort in other social and 
educational services. Raymond has serves as 
board member of the Chung Chi College Board of 
Trustees, The Chinese University of Hong Kong; 
President of CUHK Business School Shanghai 
Alumni Association and CUHK Shanghai Alumni 
Association. He is member of the Taiwan-
Hong Kong Economic and Cultural cooperation 
Council and Chairman of the International 
Entrepreneurship, Creativity and Innovation 
Association. 

Raymond received many awards including: 
“Advertising Man of the Year” by Taiwan Advertising 
Magazine; “2007 Taiwan Most Outstanding 
Achievement Award” by Taiwan Ministry of Economic 
Affairs; “IAA 70th Anniversary Champion Award” and 
“IAA Global Champion Award” by the International 
Advertising Association; “Honorary Member”, Beta 
Gamma Sigma by the Chinese University of Hong 
Kong Chapter;  “International Lifetime Achievement 
Award”, ADSTARS Creative Festival; “AFAA Special 
Merit Award” by the Asian Federation of Advertising 
Associations. He was also inducted to the Taiwan 
Hall of Fame by the Taipei Association of Advertising 
Agencies in 2018.
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